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Preface

This toolkit serves as a guide to navigating the intricate and often
daunting landscape of intellectual property management for
innovators.

First Edition 2024

© 2024 Ministry of ICT and National Guidance and Shirley Gladys
Nakyejwe. All rights reserved.

No part of this toolkit may be reproduced or utilized in any form or by
any means, electronic or mechanical, including photocopying,
recording, or by any information storage and retrieval system,
without permission in writing from the author.
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Foreword

Innovation is the cornerstone of progress,
driving societal and economic
advancement. In today's fast-paced
digital age, where ideas can be shared
and replicated at lightning speed,
safeguarding intellectual property has
become paramount. The °“INNOVATE &
PROTECT: AN INTELLECTUAL PROPERTY
MANAGEMENT TOOLKIT" is a timely and
essential resource  for innovators,
providing them with the knowledge and
tools to protect their creations.

This toolkit not only demystifies the complexities of intellectual
property but also empowers individuals and enterprises to capitalize
on their innovations. By providing clear and practical advice, it equips
innovators with the necessary skills to navigate the intellectual
property landscape successfully.

Effective intellectual property management is not just about
protection; it is about unlocking the full potential of your ideas and
fostering a culture of technological advancement and growth. |
believe that this resource will be instrumental in promoting creativity
and entrepreneurship, driving our nation toward a brighter and more
innovative future.

As we strive to implement the National Digital Transformation
Roadmap, one of its key pillars is Innovations and Entrepreneurship,
which focuses on the commercialization of local innovations and the
establishment of local ICT businesses. This toolkit, a crucial part of our
journey, aligns perfectly with the Digital Uganda Vision (DUV). It
empowers innovators to contribute to the digital transformation
agenda, leveraging their intellectual property to benefit our society
and economy.

| urge all innovators, entrepreneurs, and businesses to use this toolkit
to protect and profit from their intellectual property. Together, we can
create a more vibrant and innovative ecosystem that benefits us all.

Dr. Aminah Zawedde
Permanent Secretary
Ministry of ICT and National Guidance



Introduction

In an ever-evolving world where ideas are as valuable as gold,
protecting your intellectual assets is paramount. The need to
safeguard your innovations while capitalizing on their potential is a
delicate balance that every inventor, entrepreneur, and business
must strive to achieve. This toolkit serves as your guide to navigating
the intricate and often daunting landscape of intellectual property
management for innovators.

‘INNOVATE & PROTECT: AN INTELLECTUAL PROPERTY MANAGEMENT
TOOLKIT" is a comprehensive resource designed to empower
innovators with the knowledge and skills to effectively protect their
intellectual property rights. This toolkit demystifies the complex world
of copyrights, trademarks, trade secrets, patents, utility models, and
industrial designs, offering clear, practical advice to help you secure
and leverage your intellectual property.

Whether you are a budding inventor, an ambitious entrepreneur, a
small business owner, or a manager in a multinational corporation,
you will find invaluable guidance within these pages with its user-
friendly approach.

In an era when ideas can be copied instantly and disseminated
globally, protecting your intellectual property has never been more
critical. But more than just providing protection, effective intellectual
property management can also open doors to new opportunities for
innovation and growth. This toolkit will show you how to turn your
ideas into assets, providing a roadmap for protecting and profiting
from your innovations.

‘INNOVATE & PROTECT" is more than just a
toolkit; it is a comprehensive guide designed to
equip you with the knowledge, strategies, and
practical tools for successful intellectual
property management. It is a must-read for all
innovators, especially those who value their
ideas and seek to protect and maximize their
potential. Welcome to the journey of turning
your ideas into protected, profitable assets.
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The Intellectual Property
Landscape

As we navigate the labyrinth of innovation, it is essential to address
the fundamental cornerstone that underpins it all: Intellectual
Property (IP). The significance of IP cannot be overstated. It acts as
the lifeblood of innovation, the fuel that propels the engine of
creativity, and the silent partner in every successful venture that
dares to defy convention and chart its course in the world.

IP, in essence, is the legal recognition of the ownership of an idea or
creation. It safeguards the interests of the innovator, ensuring that
their hard work and creative genius are not unjustly exploited. The
invisible shield protects the inventor from the arrows of plagiarism
and theft. The legal framework allows creativity to flourish, fostering
an environment that encourages innovation and the exchange of
ideas.

In the world of innovation, IP is a precious asset, a powerful tool that
can be leveraged to gain a competitive advantage. It can be the
difference between success and failure, growth and stagnation. It is
the secret ingredient that can turn a good idea into a
groundbreaking invention, a small startup, into a global corporation.
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IP is a catalyst for economic
growth and social
development. It drives
technological advancement,
fuels scientific research, and
stimulates artistic expression.

It is the incentive that
encourages individuals and
organizations to push the
boundaries of what s
possible, dream bigger, strive
harder, and reach further.

IP is the foundation of a fair
and equitable society. It
ensures that the fruits of an
individual's labor are rightfully
theirs to enjoy and that their
contributions to society are
acknowledged and rewarded.

However, IP's importance extends beyond its role in protecting the
creator's rights. It is also a vehicle for knowledge transfer and a
conduit for disseminating ideas. It enables the sharing of information,
the exchange of insights, and the pooling of resources. It is the thread
that weaves together the tapestry of human knowledge, the bridge
that connects the islands of innovation.

Forinstance, In academiaq, IP is the cornerstone of scholarly research. It
provides the framework for the publication of academic papers, the
protection of research findings, and the recognition of scholarly
contributions. It is the bedrock upon which the edifice of academic
integrity is built.

The importance of IP cannot be understated. The beacon guides the
ship of innovation; the compass directs the creativity course. The
silent sentinel stands guard over the fortress of human knowledge,
the unwavering protector of our collective intellectual heritage. It is
the key that unlocks the door to a world of limitless possibilities, the
passport that grants us access to the boundless universe of the
human mind. It is, in short, the very essence of innovation and
protection.

4
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Intellectual Property Types

Patents: IP protection designed specifically to safeguard
inventions. They grant the inventor an exclusive right to their
creation for a period of 20 years, barring others from making,
utilizing, selling, or importing the invention without the
inventor's consent.

Utility Models: Similar to patents but typically offer shorter
protection and is easier to obtain. A utility model protects
inventions that have a practical utility or function, providing

second-tier protection for incremental innovations that may
not meet the criteria for a patent.

e
v

Trademarks: IP protection for symbols, names, and slogans
used to identify goods or services. These symbols serve as
an identity for businesses, distinguishing their products or
services from those of others. They are renewable indefinitely
as long as they are in use in commerce.

e
v

Copyrights: Protect original works of authorship, including
literary, dramatic, musical, and artistic works. They provide
the author or creator exclusive rights to reproduce, distribute,
perform, display, or license their work. They extend the
author's life by an additional 50 years.

e
v

Trade secrets: Protect confidential business information that
provides an enterprise with a competitive edge. This could
include a formula, pattern, compilation, program, device,
method, technique, or process. Trade secrets are protected
indefinitely until public disclosure.

e
v

Industrial designs: protect the visual design of objects that
are not purely utilitarian. An industrial design consists of the
creation of a shape, configuration, or composition of pattern
or color or a combination of pattern and color in a three-
dimensional form containing aesthetic value.




INNOVATE & PROTECT: AN INTELLECTUAL PROPERTY MANAGEMENT TOOLKIT

IP and Emerging Trends

As we delve deeper into the dynamic landscape of intellectual
property (IP), it is crucial to highlight the emerging trends reshaping
the field. These trends are altering not just how we conceive and
protect IP but also how we innovate, bringing an exciting dimension

to the interplay between innovation and protection.

DIGITALISATION

There is an increasing
recognition of the
importance of IP in the
digital age. With the
proliferation of digital
technology, IP rights are no
longer confined to tangible
goods but extend to digital
assets. This transition has
given rise to new
challenges, such as
protecting digital content
and preventing IP
infringement in the digital
sphere.

GIG ECONOMY

The rise of the gig economy and remote
working arrangements has led to a significant
shift in how IP is created and owned. As more
people work as freelancers or independent
contractors, the lines between personal and
professional IP are becoming blurred. This shift
necessitates re-evaluating IP rights and
responsibilities in the context of these new
working arrangements.

ARTIFICIAL INTELLIGENCE

The surge in artificial intelligence
(A1) technology has presented an
intriguing conundrum in the IP
realm. Questions about whether Al
systems can be granted IP rights
or infringe upon existing IP rights

are being keenly debated. ‘_L

OPEN INNOVATION

The concept of open innovation is gaining
traction. This trend involves sharing and
collaborating on ideas and inventions to
accelerate innovation. While this approach
can potentially speed up the innovation
process, it raises questions about IP
protection. How can companies share their
ideas without losing control over their IP?
How can they ensure they receive credit
and compensation for their contributions?
es that require careful consideration and
innovatli.ve solutions.

O  SUSTAINABLE

‘ | lDEVEI.OPMENT

There is a growing emphasis
on the role of IP in
sustainable development. As
the world grapples with
pressing issues such as
climate change and resource
scarcity, there is an
increased focus on creating
and protecting IP that
contributes to sustainability.
This trend reflects the
broader shift towards
sustainable and responsible
innovation.
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Patents:
Protecting Your Inventions

In the realm of innovation, ideas are the currency, and patents are
the vaults that protect this valuable asset. To comprehend the
intricate world of patents, one must first understand their intrinsic
value and their crucial role in fostering innovation.

A patent is a legal instrument, a form of intellectual property right
that gives its holder the exclusive right to make, use, or sell an
invention for a specified period, typically 20 years. It is a testament
issued by a government authority that acknowledges and protects
the originality of an invention. The shield safeguards the inventor's
rights against unauthorized use of their invention, thereby fostering a
healthy environment for innovation.

Requirements
for Patent
protection

However, patents are not just about protection. They are also about
promoting innovation. By granting exclusive rights, they incentivize
inventors to invest in research and development. The prospect of
obtaining a patent encourages individuals and companies to push
the boundaries of science and technology, to take risks, and to
venture into the unexplored territories of knowledge.

Patents also serve as a valuable source of information. The details of
the invention, including its technical aspects, are disclosed to the
public as part of the patent application process. This promotes the
dissemination of knowledge and fosters further innovation. Other
inventors can build upon this information, leading to new inventions
and advancements. 7



Submit a filled patent
application form.

Attach a patent document with
a title, abstract, description,
claims, and drawings or
diagrams to visualize the
invention, including its purpose,
operation, and meathod,

Comprehensive
understanding of the
invention.

Search for patents and prior
art: You may make a
preliminary search of patents
and other publications to
discover if a particular
invention or one similar to it has
been shown in prior art.

Examination.
The examiner scrutinizes the application for
complionce with patent laws and checks for novelty
and non-obviousness, The claim saction forms the
heart of the patent application. It outlines the legal
boundaries of the patent, defining what the patent
does and does not cover.

Publication of patent
application

If no contestation is
received after publication,
the innovator is notified of
the grant of o patent and
issued a Certificate of Grant
of a patent thereafter.
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Patent Application Process

FORM 2 {a) Conmtry*
s 21, Reg 661} b Filling dase
) Application No.
THE INDUSTRIAL FROFERTY ACT 2004 1) IPC symbol
Application for a Patcat, CHECK LIST
1ah Thes applacation comasms the following
W the applicantis) requesals) the grant of a Pasent is respoct of the following i request sheetls)
particulass (W) description shosts.
i) chaimis) sheets
A. PARTICULARS OF THE APPLICANT{S) ) abstract shoets
) Mama ) dmwings sheets
b1 Address

Thas firm in aceompanicd by the it checked helom
) o i ey
) statemest specifying the hasis of applicast's right to the patem
il stanemenn than cerasn dischosures be disreganded

I preanty docsments (cemified)

fc) Natiomality
A Country of readence o princpl place of beancs

AGENTREPRESENTATIVE

{a) Name " English trmlation of carlcr applications on which pracrty declaation is based
) Address vy | wther documents {specifi )
INVENTION Drawing No. s smggested 10 scoompany the sharact foe publacation
Title o the imvention
INVENTOR Date at this dayof n,
The imvemor i the spplacsss— Yew ™o Signed (applicant (s) agese)
ot
Name of applicsst
Address.
DIVISIONAL APPLICATION?
) Initial Application Mo,
&) Date of filing initial application
{c) Intermational non-propricty name (INN) in case of
Pharmaceuticats
PRIORITY DECLARATION'
Data cormcerrng sach aspsecart misd apes  Fia apace 1P aace 5 ot e A a3t
ormation on saparae Wt
s agehcaton sty e & P il spEkceton and rocats stether Seelt o any ot of paper
ety cma for it sprkcster 8 st M b b 5 & g o Fiao el e hevs T ofhe i wiech et P
T8 pranay of moss P 0w aarker ROACERS. B CMTHS. F S35 MU T4 PaICaR] 06 3 KOS ibivg fof midch i i Bl

Patent Application Form - Source https://ursb.go.ug

Drafting the claims requires a
delicate balance - too broad and
risks being rejected for lack of
novelty; too narrow, and it may
not provide adequate protection.

o Blealite shppsn,
Lot ol N
t e g %, feood, GeaS
e i \ S8 A
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Who may apply for a patent?

You, the inventor, or your legal
representative may apply for a
patent.

If you only contribute money but are
not the inventor or co-inventor, you
cannot be named as an inventor or
co-inventor in the patent
application.

Patents cover a wide
range of inventions and
innovations, including
processes, designs

Obtaining a patent can
be a complex and
lengthy process that
requires meeting strict
requirements for
novelty, non-

obviousness, and utility.

Common Misconceptions About Patents

]
3%

While patents can
provide a competitive
@ advantage, success in
the market depends on

market demand,

competition, and
business strategy.

@ Patents have a limited
term of 20 years in
\ e / Uganda. Once the
O patent expires, the

invention enters the
public domain and can
be freely used by others.

Patents are territorial
rights, meaning they
only offer protection in
the countries where they
are granted.

10
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Managing and Maintaining Patents

Patent management is a dynamic process that requires strategic planning
and execution. It begins with the inventor or the patent holder meticulously
documenting every step of the invention process. This documentation is
crucial for securing the patent and plays a vital role in managing it. It
provides a comprehensive record of the invention's development, providing
a clear roadmap of the creative journey leading to the final product or
process.

However, the process does not stop at documentation.

The patent holder must also stay vigilant about

potential infringements on their patent rights. This

involves regularly monitoring the market for any P
products or processes that may be similar to their

patented invention. If any infringement is suspected, d
swift legal action should be taken to protect the patent.

This vigilance is a significant part of patent

management, ensuring the patent holder's rights are

not violated.

Moreover, patent management also includes the strategic utilization of the
patented invention. This may involve licensing the patent to other entities,
allowing them to use it in exchange for royalty payments. Alternatively, the
patent holder may choose to sell the patent rights altogether. These
decisions should be taken strategically, considering the potential financial
and competitive advantages.

On the other hand, maintaining patents involves keeping them in force by
paying regular maintenance fees. These fees are typically due at set
intervals over the patent's life, and failing to pay them can result in the
patent being deemed abandoned.

Maintenance also involves keeping abreast of any changes in patent laws
and regulations and updating the patent if the invention undergoes
significant changes. If the invention is modified or improved, the patent
holder may need to file for a new patent to protect the updated invention.
This is essential to ensure the invention remains adequately protected as it
evolves.

Also, Patents, as instruments of innovation protection, are not immune to
disputes. When such disagreements arise, patent litigation becomes a
necessary recourse for the aggrieved party. When a patent holder believes
their patent rights have been infringed upon, they may choose to initiate
litigation to enforce their rights and seek remedies such as injunctions and
damages. On the other hand, the party accused of infringement may raise
various defenses to challenge the validity or enforceability of the patent, or
to argue that their actions do not constitute infringement.
n
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Common Defenses in Patent Litigation

Exhaustion
Asserting that the patent
holder's rights are
exhausted because they
have already received
compensation for the Ant“ru“
patented invention, such violations
as through a prior sale
Asserting that the
patent holder is
- Evampie case of a i
Aspen Pharmacars Holdings Lmited v. Africure engaging in anti-
Pharmaceuticals Limited competitive behavior,
such as using the patent

to menopoelize a market

- Example cose of Airtel Ligando
V5. MTN

Laches
Claiming that the patent
helder unreasonably
delayed asserting their
e rights, resulting in
Mational Meclical Stares prejudice to the accused
party
Non-
infringement P———
Ranmal Food Ltd v, Harrikissoon
Asserting that the Mutjibhal Modhvani
accused product does
not infringe on the
patent claims, either
because it falls outside . un
the scope of the claims lnvc“ldlty
or because the claims .
are invalid S alilS 2iiEn
is invalid due to prior art
- Example case of (existing knowledge or
Tiar T Gron v. Hariss
i inventions), lack of
novelty, non-
obviousness, or failure to
meet patentability
requirements
- Example cose of
Hino Motors Led v. The Attormey General &
Simba Cooch (U} Lid

12
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Utility Models:
Securing Your Inventions

utility models are a valuable form of intellectual property protection
that complements the traditional patent system. While patents are
often sought for significant technological advancements or
inventions, utility models are particularly useful for protecting
incremental improvements or modifications to existing products or
processes.

One key advantage of utility models is their lower registration costs
than patents, making them more accessible to individuals and small
businesses. Utility models also offer a shorter protection term than
patents (10 years in Uganda). This shorter term is well-suited for
products with a shorter commercial life or where rapid innovation
and product turnover are common.

Utility models offer a flexible and cost-
effective means of protecting innovations
for small-scale inventors - they play an
important role in promoting innovation
and encouraging investment in research
and development.

In terms of requirements for protection, utility models generally need
to meet similar criteria as patents, including novelty, inventiveness
(or non-obviousness), and industrial applicability. However, the
threshold for inventiveness is often lower for utility models, making
them easier to obtain.

Like patents, utility models are territorial, meaning that protection is
only granted within the country where the utility model is registered.
This can be advantageous for companies looking to protect their
inventions in specific markets without the need for international
patent filings.

13
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Using the Utility Model Symbols

The symbols used to indicate protection
under a utility model vary by jurisdiction.
Some countries may use d symbol similar
to the letter "U" enclosed in a circle (W) or
the letters "UM" (for ‘"Utility Model")
followed by a number to indicate that a
utility model protects an invention. ie
“(W123456" or "UM123456"

Common Misconceptions About Utility
Models

While utility models -~
may have shorter terms E
of protection and
slightly different
requirements than
patents, they can still
provide valuable

protection for
inventions.

utility models do not
protect only certain
@ inventions, such as
small improvements to
existing products, they
protect various
inventions, similar to
patents.

= O,
A

Some believe utility Utility models are often

models are less

enforceable than
patents. Utility models
generally offer similar

enforcement
mechanisms as patents,

including the ability to

take legal action

against infringers.

14

thought to undergo less
rigorous examination
than patents. While the

examination process for
utility models may be

more streamlined, they
still need to meet the
basic requirements of
novelty and inventive

steps.
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Trademarks:
Building & Protecting Your Brand

A trademark is a powerful tool in the business world, a recognizable
sign, design, or expression that identifies and differentiates products
or services of a particular source from those of others. It is an
intangible asset that can significantly contribute to an enterprise's
brand value and market position. It is not just a symbol or a logo, but
it is the face of your enterprise, the brand that consumers identify.

A trademark embodies the company's reputation, the quality of its
products, and the trust and loyalty of its customers. It symbolizes the
enterprise’'s commitment to delivering excellent products or services.
The golden arches of McDonald's, the swoosh of Nike, and the bitten
apple of Apple Inc. are not just symbols but trademarks that
represent the enterprises’ identity and their promise of quality,
innovation, and customer satisfaction.

When an enterprise registers a trademark, it gains the exclusive rights
to use it to identify its products or services. This exclusivity provides
the enterprise with a competitive edge in the market. It prevents
competitors from using similar marks that could confuse consumers
and dilute the company’s brand value.

by

Innovators must carefully choose a
trademark that is distinctive, appealing to
consumers, and compliant with the
trademark laws. Avoid trademarks that are
generic, descriptive, or similar to existing
trademarks.

Moreover, a registered trademark is a valuable asset that an
enterprise can use to attract investors, secure loans, and even sell or
license to other enterprises for a significant amount of money.

A trademark is not a static asset. It evolves with the enterprise's
business and market trends. An enterprise must continually innovate
its trademark strategy to adapt to changing consumer behaviors,
market conditions, and technological advancements.

15



Identification

This involves determining

whether your trademark is a
word, symbol, or design that
distinguishes your goods and
services from those of others.

Classification

Classify your trademark based
on the goods or services it
represents in accordance with

the internationcl sification
system
(http clpubwipaint/enfr().

This classification serves as a
roadmap for the subsequent
stages of the process

Search

Conducting a comprehensive search for
similar trademarks. This step is akin to
mining for potential pitfalls that could
obstruct your path to registration, The
search involves databases of ragisterad
and pending trademarks, ensuring that
your mark is unigue and will not infringe
on the rights of othars.

Submission
Preparation and submission
of your trademark
application. The application
must clearly represant your
trademark, a list of goods or
services it represents, and a
declaration of intent to use
the trademark.

/ Publication

If your application clears the
examination stage, it is then
published t

period during which others can
challenge your claim to the
trademark. If no oppaosition is filed
or if any opposition is successfully
our trademark is

d you are granted
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Trademark Registration
Process

% FORM TH™ No.2
THE REP JCUF UGANDA

THE TRADE MARKS ACT, 2010
APPLICATION FOR REGISTRATION OF TRADE MARK
INPART* A OF THE REGISTER
(Regulation 17(2))

Enuil addressies
Tel Novs:
Trading as (d)

by wham it is (¢} propased to be used and whe claimis) o be the proprictor(s) thereof (

Dated the............day ...

(gh

To: 'I'he Hc_u of Trademarks
nnnnnnnn Plot 5, George Strect
J 0. Box t\‘\-\ Kampala.

Trademark Application Form - Source https://ursb.go.ug

gr;d:

marketing
concept tied to
how people feel

. about a product .
\S :

(SQNDQ.

A trademark
provides legal
protection for a
brand. It creates
enforceable rights *
a brand'’s identity
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Trademark Infringement and Defenses

Trademark infringement is a violation of the exclusive rights
attached to a trademark without the authorization of the trademark
owner. It occurs when a party uses a trademark that is identical or
confusingly similar to a registered trademark owned by another
party in relation to products or services that are identical or similar
to the products or services that the registration covers.

'Fair use'
Doctrine

This allows for the use of
someone else's trademark
in a way that is descriptive

N L L

of their goods or services, Pa rOdy

as long as it is not used in

@ manner that is likely to Defense

cause confusion. It permits the use of

ror natance oIS & another's trademark in a

describa s pmr:l'uu:r or campars it ta @ comedic or satirical way
product. under the premise that such

MTH Ugo"dhlmtw EzeeMoﬂev timitad I.Isnge is I.In“kﬁlv to couse

confusion about the source
of the goods or services.

- Exavmple case of Nile Breweries
Lirmited v. Keroche Sreweries tmited

Prior Use

The defendant may
claim prior use of the
trademark, meaning
o s e e that they were using the
Records (1) Limited trademark before the
plaintiff registered it, and
therefore, the plaintiff's
registration is invalid.

- Exarmipie case of Uganda Breweries
Limiled! v. Nile Breweries Limited
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Using the trademark symbols

Every time you use your trademark, you
can use a symbol with it. The symbol lets
consumers and competitors know you're
claiming your trademark. You can use TM
for goods or SM for services even if you
haven't filed an application to register
your trademark. Once you register your
trademark, use an ® with the trademark.
You may use the registration symbol
anywhere around the trademark.

Common Misconceptions About
Trademarks

Trademarks are valuable O Registering a trademark
intellectual property assets @ only provides protection in
that can benefit businesses

of all sizes, including small registered. It does not
businesses and individuals. automatically offer global
protection.
—
(-

the countries where it is

O

Trademarks require
periodic renewal to remain
valid. In Uganda, this
renewal is necessary every

10 years.
@ Trademarking

Common Words Is

Easy
. A @ Trademarking common
Registering a domain name words or phrases can be

does not_provlide trademark challenging. To qualify for
protection. It's a separate registration, a trademark

Business names and
trademarks are not
interchangeable.
Registering a business
name does not protect it as
a trademark.

process that involves Trademarks Cover All must be distinctive and not
registering with the Products and Services descriptive of the goods or
intellectual property office. Trademarks are registered services it represents.

for specific classes of goods

and services. Registering a
trademark for one class

does not protect it in others.

19
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Copyrights:
Safeguarding Your Original Works
Copyrights, as the name suggests, are rights to copy.

They are exclusive legal rights that authors, artists, and other creators
are granted over their original works. The essence of copyrights lies in
their ability to give creators control over their works. They cover
various creative expressions, including books, music, paintings,
sculptures, films, computer programs, databases, advertisements,
maps, and technical drawings. Once a piece of work is copyrighted, it
means that the creator has exclusive rights to reproduce, distribute,
perform, display, or license their work. This control is pivotal in
fostering creativity and innovation, allowing creators to benefit from
their efforts.

Copyrights are territorial and they are not perpetual. They have a
limited duration, depending on the work type and jurisdiction.
Typically, for most works, copyright protection lasts for the author's
life plus an additional 50 years. After this period, the work becomes
part of the public domain, allowing anyone to use it without
permission.

Copyright infringement occurs when
someone uses a copyrighted work without
permission in a way that violates the
copyright owner's rights.

One of the most distinctive features of copyrights is that they are
automatic. Copyrights do not require formal registration. As soon as
an original work is created and fixed in a tangible form, it is
automatically protected by copyright. However, registration can
provide additional benefits, such as the ability to sue for copyright
infringement and to potentially recover statutory damages and
attorney's fees.
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n Misconceptions About

commo
ights

Copyvric

Copyrights protect the

expression of ideas but

not the ideas : g

. @ that if something is

thfﬁgfi\:}ﬁg ;2;;2?%‘5 @ freely accessible online,

book, song, or artwork is i Z?:-.g;;ﬁeﬁ ;:Jg:f;:t

E:otecgedlby co_gyright, nF*)mst online content is

e underlying ideas or ;
concepﬁs cg:]qn e protected by copyright
expressed by others in -

their own original works.

Many people believe

Some think that giving

. . credit to the original
Copyright protection 0 creator of a work is

applies to published G- sufficient to legally use
and unpublished works it. While attribution is
as soon as they are important, it does not
created and fixed in a replace the need for
tangible form. . i permission to use
Copyright protection is not eternal. copyrighted material.

The duration of copyright varies
depending on the type of work and
the jurisdiction. In Uganda, copyright
protection lasts for the life of the
author plus 50 years after his death.

Anybody can own a copyright

You are the author and the owner of a copyright once you create an
original work and fix it, like taking a photograph, writing a poem or
blog, or recording a new song.

Companies, organizations, and others besides the work’s creator can
also be copyright owners. Copyright law allows ownership through
“works made for hire,” which establishes that works created by an
employee within the scope of employment are owned by the
employer. The work-made-for-hire doctrine also applies to certain
independent contractor relationships and certain types of
commissioned works. Copyright ownership can also come from
contracts like assignments or other types of transfers like wills and
bequests. 2
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Exclusive rights are rights to;

a) Reproduce the work in copies.

b) Prepare derivative works based upon the work.

c) Distribute copies of the work to the public by sale or other transfer
of ownership or by rental, lease, or lending.

d) Perform the work publicly if it is a literary, musical, dramatic, or
choreographic work; a pantomime; a motion picture or other
audiovisual work.

e) Display the work publicly if it is a literary, musical, dramatic, or
choreographic work, a pantomime, or a pictorial, graphic, or
sculptural work.

f) Perform the work publicly by means of a digital audio transmission
if the work is a sound recording.

g) Copyright also gives the owner the right to authorize others to
exercise these exclusive rights, subject to certain statutory
limitations.

Copyright Registration

. .
Application
An application for registration is
made to the Registrar of
Copyright with o copy of the
work for which protection is
sought must be attached, eq,

. . Books, CDs, DVDs. /
Examination /
s
After examination, the 7
application is then published -
forc
or contention - -
”~
/
/

Publication
If no objection is made to the

registration of the said right during its
publication, a certificate of registration
will be issued to the applicant.

22



INNOVATE & PROTECT: AN INTELLECTUAL PROPERTY MANAGEMENT TOOLKIT

Neighboring Rights

Neighboring Rights, or related rights, are rights granted to performers,
producers of phonograms (sound recordings), and broadcasting
organizations. These rights are related to, but distinct from, copyright
and provide additional protections for individuals and entities
involved in creating and disseminating creative works.

Neighboring Rights are important because they recognize the
contributions of performers, producers, and broadcasters to the
creative industries and provide them with a legal framework to
protect their interests.

Examples:

1. Performers’ Rights: Performers have rights over their live
performances and recordings of those performances. These rights
typically include the right to control the use of their performances
and to receive compensation for their use.

2. Producers’ Rights: Producers of phonograms (sound recordings)
have rights over the recordings they produce. These rights include
the right to control their recordings’ reproduction, distribution, and
rental.

3. Broadcasting Rights: Broadcasting organizations have rights over

their broadcasts. These rights include the right to control their
broadcasts’ retransmission and public performance.
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Copyright Registration
i

THE REPUBLIC OF UGANDA

UGANDA REGISTRATION SERVICES BUREALU
THE COPYRIGHT AND NEIGHBOURING RIGHTS REGULATIONS, 2010
UNDER REGULATION 3(2)
APPLICATION FOR REGISTRATION OF COPYRIGHT OR NEIGHBOURING RIGHTS
TO: The Registrar of Copyright.
Uganda Registration Services Bureau,
Kampala
L. Title of work .
2 Deseription of the nature of the work: ...
3. Full names of Authorperformer/prodscer/brosd caster;
4. Address
L. Postal Address; ...
Il Physical Address ...
M B -
IV.  Telephone numberfs ...

5. Date of Birth ofwork

Date of death (if Author/Performer Producer/Broadeaster is dead).

&

7. Date of publication (if wark is published)......

L

Name and address of copyright claimants such as assignce, trunsferoe o licensee. if
any

If the regissration heing sought is for derivative work, state the pre- cxisting
wark;

Duirdthis ey M.
Signaturc ofapplicant s

EOR OFFICIAL USE,

Recerved on. » L Date

Copyright Application Form - Source https://ursb.go.ug

Using the Copyright Symbols

Using the copyright symbol (©) is a way to indicate
that a work is protected by copyright. It is typically
used in conjunction with the name of the copyright
owner and the year of first publication.

To use the copyright symbol, simply place it along
with the copyright owner's name and the year of
first publication in a visible location on the work.

Including the copyright symbol serves as a notice to
others that the work is protected by copyright and
may not be reproduced, distributed, or used without
permission.

For example: @ 2024 Shirley Gladys Nakyejwe
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Enforcement of Copyrights

Copyright infringement occurs when a copyrighted work is
reproduced, distributed, performed, publicly displayed, or made into
a derivative work without the copyright owner’'s permission.

Enforcement of copyrights often involves monitoring for potential
infringements, taking action when infringements occur, and seeking
remedies for any harm caused. In the event of an infringement, the
copyright owner can seek various remedies;

a) Civil Remedies

Civil remedies include injunctions, which are court orders that stop
the infringer from continuing the infringing activity. Damages and
profits, another type of civil remedy, require the infringer to pay the
actual amount of damages and profits.

b) Criminal Remedies

Criminal remedies are reserved for those who willfully infringe a
copyright for the purpose of commercial advantage or private
financial gain. These can result in fines and imprisonment. The
severity of the punishment is often proportional to the scale of the
infringement.
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Trade Secrets:

Keeping Your Confidential Information Safe
Trade secrets are the lifeblood of innovation, the hidden catalyst that
propels an enterprise forward. They are the invisible threads that

weave together the fabric of success, binding together the elements
of ingenuity, novelty, and commmercial viability.

B e e
IR L o ' ~

/

rade secrets are not mere ideas; they
defined, concrete, and valuable
information that an enterprise deliberatel
keeps undisclosed for the purpose of
gaining a competitive edge.

-

0

J -
They can take many forms: a secret recipe, a unique manufacturing
process, a proprietary software algorithm, a customer list, or a
marketing strategy. The company's conscious effort to keep them
confidential and their potential to provide a competitive advantage
makes them a trade secret.

A trade secret's value lies not just in its inherent innovative content but
also in its exclusivity. The company that possesses it has exclusive
access to its benefits, and this exclusivity is often a major driver of a
company's competitive advantage.

The Coca-Cola formula, Google's search algorithm, and KFC's secret
recipe are all prime examples of trade secrets that have propelled
companies to the pinnacle of their industries.

The application of trade secrets involves understanding the delicate
balance between openness and secrecy in innovation. On one hand,
innovation thrives on collaboration and the free exchange of ideas. On
the other hand, companies need to protect their innovative edge by
keeping certain information confidential. Striking the right balance is a
complex challenge that requires strategic thinking, robust systems for
managing confidential information, and a deep understanding of the
value and vulnerability of an enterprise's trade secrets.
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Keeping your Trade Secrets Relevant

A trade secret is information that:

a) Has actual or potential independent economic value
because it is generally unknown to others,

b) Is valuable to others who can't legitimately obtain the
information, and

c) Is maintained as secret through reasonable efforts taken
by the trade secret owner. M

If, at any point, any of the three criteria above is no longer
met, the information is no longer a trade secret.

Common Misconceptions About Trade
secrets

While patents provide
exclusive rights to an

q n Cfl e

invention for a limited . JL%%T esﬁwcirr?ttes rﬁg?i c?r?al

) s S Sy markets as well. You can
protect valuable ’

information indefinitely éﬂﬁggepssézgtostﬁf;"
as long as it remains Y

secret and provides a relevant jurisdictions.
competitive advantage.

Trade secret laws | G—) You can make use of
provide Iegql remedies access controls, non-
against disclosure agreements

misappropriation,
including damages and
injunctions, similar to
other forms of
intellectual property.

(NDAs), and educating
employees about the

importance of
confidentiality.

\
= O
7 4

Limited Scope
While trade secrets

often involve technical Any business that has
details, they can also valuable information,
protect a wide range of such as customer lists,
information, including manufacturing
formulas, processes, processes, or_formulas,
customer lists, and can bgneﬂt from
business strategies. protecting them as

27 trade secrets.
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Using Trade Secret Symbols

Trade secrets are protected through confidentiality agreements and
other measures to maintain their secrecy.

You use a variety of symbols or notices to indicate that certain
information is considered confidential or a trade secret. These may
include phrases such as "Confidential,” "Trade Secret,” or "Proprietary
Information.” Additionally, you can use watermarking to indicate that a
document or information is confidential visually.

It's important to note that while these symbols and notices can help
remind people of the confidential nature of the information, they do not
provide legal protection on their own. Proper measures, such as
confidentiality agreements and secure information handling practices,
are essential for protecting trade secrets.

6 Severability W a court finds any provision of this Agreement invalid or unenforceable. the
remainder of this Agreemsant shall be mterpreted so as best o affect the intent of the parties

NON-DISCLOSURE AGREEMENT (NDA)

7 iom, This Agn the complete ing of the parti
to the subject matter and swmdes all prior proposals, agreaments. wpwsuranons and
understandings. This Agreement may not be amended except in writing signed by both parties.

This i Ag ithe " "} & eniered info by and between
with its principal ices ot ("Disclosing Party) and 8 Waiver, The failure 1o exercise any right provided in this Agreement shall not be a waiver of
located at ("Recaiving Party) for the purpose of priar or subsaquaent rights
pravanting the unautharized disclasura nfCaﬂﬁﬂennal Inlom!ailon a5 defined bedow. The paries
agree 1o enter into a e disclo: f certain proprictary and 9. Notice of Immunity. Emplayee is provided natice that an individual shall nat be held criminally
("Canfidential ion”) o clvilly Bable under any federal or state trade secret law for the discloswe of a trade secret that
is made (i) in confidence to a federal. state, o local govemnment official either directly or indirectly.
1. Definition of Confidential Information For puposes of this Agresment, “Confidential ar o an atlomey; and (i) solely for the purpase of reporting or investigating a suspected viclation
Information” shall incude all information or material that has or could have commarcal value or of kaw; ar is made in a complaint or other document filed in a lawsuit or ather proceeding, if such
othar utility In the business in which Disclosing Pasty is angaged. i Confidential Information is in fillng Is made under seal. An indvidual who files a lawsult for retallation by an employer for
writien form, ihe Disclosing Party shall label or stamp the materials with the word “Confidential® n.-pmnguuspmed violation of law may disclose the irade secret o the atiomey of the individual
or sams similar warring. H Confidential Informasion is fransmitted orally, the Disclosing Party shall and usa the trad e court the individual () fles any document
promptly provide weiing indicating that such oral communication constituled Confidentlal cantaining the trade secret under seal: and (i) does not disciosa the trae secrel. excapt pursuant
Information. to court order
2 from C Recelving Party's oblgaticns under this This A i on the -
Agreement do not extend 1o information that ts: (a) publicly known at the tme of dsclosure or succassomn of ;‘"&‘g‘n:mg:m party has slgneﬂ "“5 ayeamenl theaugh .:m":‘:ez

subsequently becomes publicly known throsgh no faull of the Recelving Pary. (b) dscovered or

erated by the Receiving Party befors disclosure by Disclosing Party. (c) lsarned by the Recsiving opresenatve.
Party through kgitimate means other than from the Disclosing Pasty or Dischosing Pasty's
represantatives; o (d) Is disclosed by Recebing Party with Disclosing Party's prics writhen
Sppreval DISCLOSING PARTY
3. Otbligations of Receiving Party. Receiving Party shall hold and maintain the Confdential iy
Information in strictest confidence for the sole and exclusive beneft of the Disclosing Pary. Signature
Receiving Party shall carehully restiict access to Confidential Indormation to emplayees.
contractors and third panties as is reasonably required and shall require those persons 1o sign Typed or Printed Name Date
nondisclosure restrictions al laast as protecive as those in this Agreement. Receiving Party shall
not, without the pelor written approval of Disclosing Party, use for Recehing Paity's benefa,
publish, copy. o otherwise disclose o others, or permil the use by ofhers for their benedit or to
the detiment of Disclosing Party, any Confidential Infermation. Recelving Party shall return to RECEIVING PARTY
Disclosing Party any and all récords, notes, and other written, prnted, of tangible matesdals in its
possession pertaining to Conbidertial Information immediately if Dischasing Party requissts i in Signature
writing.
Typed or Printed Mame Date

4. Time Periods. The nondisclosure provisions of this Agreement shall survive the lermination
af this Agreement and Recelving Party's duty to hakd Confidential Infarmatian in confidence shall
reenain in effect untl the Confidential Infarmation no langer qualifies as & trade secret or untl
Disclosing Party sends Recshing Party wiitten nofice releasing Receiving Party from this
Agreement. whichever occurs st

5 Nothing shall ba deamad to constitule elher party
a parines, joint venbure of emvw of tha cther party for any purpose

Basic Non-Disclosure Agreement
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Acquisition of Trade Secrets

A trade secret exists only as

acquires, or uses it.

Improper
Acquisition

Theft:
for example, an employee removes
files containing trade secrets from
their place of work without
permission.

Misrepresentation:
for example, a company approaches a
trade secret owner and claims it wants to
enter into a joint venture, but the company
has no intention of honoring the deal -
once the company has access to the trade
secret, it backs out.

Breach of duty to maintain secrecy:
for example, a person misappropriates a
trade secret through a relationship with

the trade secret owner in which the owner

could reasonably expect that their secrets
would be maintained.

Espionage:
for example, a person uses electronic
or physical surveillance or digital
hacking to obtain a trade secret.

long as it remains a secret.
Misappropriation occurs when a person knows, or has reason to know,
that a trade secret was acquired improperly and still discloses,

29

Proper
Acquisition

Independent discovery:

It is possible for two or more
innovators to develop the same trade
secret independently. In this case, they

all possess the trade secret

legitimately.

Reverse engineering:

It is possible for someone to determine a
trade secret by examining a finished
product or sample and recreating it by
working backward, as long as the product
or sample was obtained legally.

Licensing:
Trade secret owners may license
their secrets to others without losing
trade secret protection.



INNOVATE & PROTECT: AN INTELLECTUAL PROPERTY MANAGEMENT TOOLKIT

Industrial Designs:
Crafting Your Unique Identity In The Market

Industrial Designs may consist of three-dimensional features such as
the shape or surface of the article, or two- dimensional features such
as patterns, lines or color.

By protecting an industrial design, the owner of the design is given a
right against its unauthorized copying or imitation by third parties.
Industrial designs add to the products commercial value and
facilitate its marketing and commercialization.

Industrial Designs must be;
I a) 'new’ or ‘original’. I
7 b) possible to apply it to an article
I."' which may be either two-dimensional g
: or three-dimensional

c) granted for FIVE (5) years
renewable for two more consecutive 1
i five-year term.

A symbol similar to the letter 'D" enclosed in a circle (@) or the letters
“ID" followed by a number may be used. For example, a product may
be marked with “Ind. Des. 123456 or "ID123456" to indicate that an
industrial design registration protects its design.
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Submit

. .
Application
Submul an application for
ation of the industrial
design with th ails of the
design, such as drawings or
images, along with information
the applic

Examination

The intellectual property office
: the application to
termine if the design is new
s riginal. This examination
may involve comparing the

s th existing designs to
ensure that it meets the criteria
for ragistration.

Jal

Publication

If tha design is found to be new and
original, it is published to inform the
public about the existence of tha design
and allows interestad parties
the registration if they believe the design
is not new ar original,

Opposition
After the publication, a

periad is usually provided
for interested parties to

[« se the ragistration of
the design. If there is no
opposition within this

3, the registration
process can proceed to the
next step.

/ Registration

If there is no opposition or if any
oppaosition is resolved in favor of
the applicant, the lectual
property office will issue a
certificate of registration for the
industrial design. This ¢ cote

sarvas as proof of the registerad
design and grants the owner
exclusive rights to use the desi
for a period of 5 years,
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Industrial Design Registration

INDUSTRIAL DESIGN APPLICATION FORM:

FORM 25
5. 741 dab, Reg. 9612

THE INDUSTRIAL PROPERTY ACT, 2014

E-mrail address:

‘Mame and address of Creatori=)

Wame and atdres of agest (if any}

csiga to be applied 107
e applied o [ O Asmglearticke? Or [ Asetol

Declaration of priority (see note 4}

pplicant is seeking

Dischaimer {sf amy) limiting rights ‘

[
Have you atiached”
| Req
| Any comtinuathes sheet if sppropriate? |

o oy o e |

Industrial Design Application Form - Source https://ursb.go.ug

Common Misconceptions About Industrial
Designs

While industrial designs Industrial designs can

protect the ornamental a provide a competitive

or aesthetic aspects of advantage by

a product, they can also @ preventing others from

cover an object’s overall copying the visual

configuration or shape, appearance of a

as long as it is new and product, which can be
has individual crucial in industries

character. where aesthetics play a

significant role.

While industrial designs

cannot protect purely Industrial designs can
functional features (CH. protect a wide range of

dictated solely by the o products, including
product’'s technical

X consumer goods,
function, the\{ can v furniture, textiles, and
pfg)éfjrg:\?v{i;ttrlmogr?l even grarpf)hicol user

interfaces.
aesthetic element.
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Commercialisation:

Monetizing Your IP

Commercialization of your IP involves turning your ideas or creations
into products, services, or processes that generate revenue or other

forms of value for you as a creator.

Types of Commercialization Strategies for IP

This involves granting permission to another party to
use your IP in exchange for a fee or royalty, Licensing
can be exclusive (granting rights to only one
licensee) or non-exclusive (allowing multiple
licensees).

SELLING IP

You can sell your IP outright, transferring all rights to
the buyer. This Is common for patents, trademarks,
and copyrights.

Collaborating with another company to develop
and commercialize IP, Joint ventures can combine
resources, expertise, and market access to
accelerate commercialization.

SPIN-OFFS

Creating a new, separate entity to develop and
commercialize IP. This can be a startup company
spun off from a larger organization to focus
specifically on bringing the IP to market.

Collaborating with external parties, such as
customers, suppliers, or research institutions, to
develop and commercialize IF, Open innovation can
help access external expertise and resources.

33

Using IP to create and sell branded merchandise.
This is comman for characters, logos, and other
recognizable IP.

FRANCHISING

Allowing others to use your IF and business maodel in
exchange for fees and royalties. Franchising can
enable the ropid expansion of a brand or concept.

Forming partnerships with other companies to
leverage their resources, distribution channels, or
expertize to commercialize IP.

CROSS-LICENSING,

Exchanging IP rights with another party. This can be
mutually beneficial when both parties have IP that
the other party needs.

CROWDSOURCING,

Invelving o large group of people, often through
online platforms, to contribute ideas, feedback, or
funding for the development and commercialization
of IP.
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Licensing Agreements

The concept of licensing agreements serves as a crucial bridge,
creating a symbiotic relationship between the creator and the user. A
licensing agreement, in essence, is a legal contract between two
parties, known as the licensor (owner) and the licensee (user). The
licensor, the original rights holder, grants the licensee permission to
use, sell, or brand a product, idea, name, or logo in return for agreed-
upon terms, typically in the form of regular payments.

The terms and conditions of licensing agreements must be carefully
negotiated and clearly outlined. These terms can include the
duration of the agreement, the geographic territory in which the
licensee can operate, and specific clauses related to royalties or
payments.

LICENSING AGREEMENT
This License Agreement (this *Agreement’) is made asof the _____ day of
20_____ (ihe "Effective Dats") by and among/betwoon:

1. License. Owner horeby grants to User (Check one) O an exclusive O a non-exclusive license to use
the following items of intellectual property (the “Licensed IP°):

{A) Name/Tite:

(B) NameiTite:
o )

(C) NamedTite:

(D) Name/Titte:
o

sololy for the lmited purposes of
User is suthorized 1o use the Licensed IP (Check one) [ in the following regions:
o (the

“Temitory’).

Nothing herein obligates User 10 exercise the rights granied in this Agreement.

2. Consideration. As consideration for the license granted and described in this Agreement, User shall
pay to Owner the following fees and/or royalties:

Type of Payment Payment Due Date || Payment Amount |
B ]

: |
2

5

sample Licensing Agreement - Source https:/[legaltemplates.net
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IP Valuation:
Understanding the Worth of Your IP

e =,
W =

IP valuation is the process of determining the monetary value of a
company's intellectual assets. These assets can include patents,
utility models, trademarks, copyrights, and trade secrets, among
others. IP valuation provides a tangible measure of the worth of an
enterprise’s innovative efforts, offering a clear insight into the
potential return on investment for these intangible assets.

7 \
| There are three main }
 methods of IP vcluution:
cost method, market
" method, and mcome

method.

[
The cost method: estimates the value of an IP asset based on the
cost of creating a similar asset. This includes the development costs,
registration fees, and expenses in defending the IP against
infringement. This method is often used for IP assets that have not yet
generated income.

The market method: determines the value of an IP asset by
comparing it with similar assets that have been sold or licensed in
the market. The method assumes that the value of the IP asset is
equivalent to what others are willing to pay for similar assets.

The income method: values IP assets based on the present value of
the future income that the asset is expected to generate. This income
could come from licensing fees, cost savings, or additional profits
from the IP asset. The income method is often the most preferred
method as it considers the future economic benefits of the IP.
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IP Strategy:
Aligning IP with Enterprise Goals

As we have already seen, IP is not just a legal term; it is a commercial
asset and a strategic tool that can create a competitive edge, foster
innovation, and protect enterprise interests. It is often the cornerstone
of business strategy, providing a framework for innovation,
development, and market dominance.

An IP strategy encompasses a systematic approach to identifying,
managing, and protecting your intellectual property. It serves as a
roadmap, guiding you through the intricate labyrinth of patent laws,
trademark registrations, copyright protections, and trade secrets. It is
not simply about acquiring a patent or registering a trademark; it's
about understanding how these assets can be leveraged to bolster
your business and secure your competitive position.

Developing an IP strategy starts with thoroughly understanding your
invention or concept. It requires a deep dive into the nuances of your
innovation, a clear-cut recognition of its unique features, and a
comprehensive analysis of its potential market impact. This initial
assessment allows you to identify the aspects of your invention that
need to be protected and the most suitable form of IP protection for
them.

& Pecple B sovernance W risk I portfolio

l 3rd Party Support

-Utllization / Exploitation - Enforcement

B Models . " bolicies B

o

B Awareness

n Technology . Processes

IP Strategy Framework
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Conclusion

Every day, we encounter various forms of
intellectual  property  (IP) in  our
surroundings. From trademarks, patents,
utility models, industrial  designs,
copyrights, and trade secrets, IP is
ubiquitous. Take a moment to observe
the IP in your environment, such as
branded products, innovative
technologies, creative works, and
proprietary information. Understanding
and recognizing these elements can
help you appreciate the importance of IP
and its impact on innovation and
business.

As we journey through the intricate labyrinth of intellectual property
(IP) in the context of innovation and protection, a compelling desire
to gaze into the crystal ball of the future becomes almost irresistible.
The IP landscape, much like any other, is continually evolving, shaped
and reshaped by the relentless tides of technological advancement,
societal shifts, and legislative changes.

The dawn of the digital age has already had a profound impact on
the world of IP. Traditional barriers have been blurred, if not entirely
demolished, by the ubiquitous spread of the internet and the rapid
proliferation of digital technologies. In the foreseeable future, one can
expect an even more dramatic transformation.

The future of IP promises to be a fascinating blend of exciting
opportunities and formidable challenges. As we stand on the brink of
this brave new world, the importance of innovation and protection in
shaping the destiny of IP cannot be overstated. The stakes are high,
but so too are the rewards for those who can successfully navigate
the shifting sands of the IP landscape. As we look to the future, let us
do so with a spirit of curiosity, courage, and above all, creativity.
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Quick Links & Resources

Ministry of ICT & National Guidance - https://ictgo.ug

Uganda Registration Services Bureau - https://ursb.go.ug/intellectual-property
World Intellectual Property Organization - https://www.wipo.int/about-ip/en
African Regional Intellectual Property Organization - https://www.aripo.org
National IP Policy 2019

The Industrial Property Act 2014

The Trademarks Act, Act 17 of 2010

The Trade Secrets Protection Act 2009

The Copyrights and Neighboring Rights Act, 2006

The Patents Act, cap 216

N\ 77/
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